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BRAND STRATEGY

ADVISOR TO MINISTERS AND CORPORATE BOARDS.
e 'OUTSIDE PERSPECTIVE' AND SIMPLIFICATION OF

COMPLEX MATERIALS FOR KEY TARGET GROUPS
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PROFIT GROWTH -
THE RIGHT BRAND & 'ONLINE JOURNEY" WILL IMPACT

REVENUE. 20 YEARS EXPERIENCE OF MULTI-SECTOR

PROFIT GROWTH AND EXIT PREPARATION N ;
" BESPOKE PRODUCTION
1 HIGH-END BRAND DEVELOPMENT AND BLANK-

SHEET, TEMPLATE-FREE CREATION OF 'ONLINE
JOURNEY' FROM PROSPECTTO CLIENT
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RECENT PROJECTS

OGO vs BRAND

LOGO:the mark which evokes your brand; the face which triggers the emotion and memaory
of a friend; the sign that points the way for new customers. A logo which fails to evoke your
orand is a ship without a compass; a faled driver of business and a financial liability

BRAND:the impression of you evoked by your logo; the emotion and memory triggered by
the face of a friend. Your brand is your market positioning, the feeling caused by your
messages and communications, the visual design of your materials, the demographic

and character of your customers, the values associated with your product/service, the tone of
YOUr corporate voice, your perceived scale and presence, and the impact of the joumney
through your wepsite

PROHFT:the effect of great brand and logo
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’ RECENT PROJECTS

* MALAWI GOVERNMENT: CONTRACTED BY AND WORKED WITH THE MINISTERS OF TOURISM, WILDLIFE AND CULTURETO GROW
CONTRIBUTION OF WILDLIFE TOURISM TO COUNTRY'S GDP, IN LINE WITH COMPETITORS KENYAAND SOUTH AFRICA...

ADVISORTO

GOVERNMENT #
Malawi

NATIONAL PARKS

Welcome | About | National Parks | Reserves | Visit Malawi | Contact
—_—

Malawi
NATIONAL PARKS

NATIONAL PARKS: ’ ?
LIWONDE Search... GO

ﬁem m

Operdation Saf'e Haven

Malawi Bushpass™ (@) safariPlanning

Organise, book, discover
Explore Malawi's National Parks and Reserves -

with a Bushpass™ and save up to 40%!
Oodsamey Your Safari Bag -

$3s Add to Cart. - 3 x Bushpasses $105
- e 1 XxMWASafariBag  $49
—— =) 3 x Mvuu Lodge $285

1 x Park Guide Free
1 X MWA Toy Elephant  $15

D e

AFRICAN GOVERNMENT

ADVISED MINISTERS ON REASONS FOR POOR

WILDLIFE TOURISM REVENUE. RENAMED &
REBRANDED FROM DNPW TO ‘MALAWI NATIONAL

! PARKS’, CREATED GOVERNMENT LOGOS AND

PROJECTTO REFORM WILDLIFE LAWS & MAKE PARKS

SAFE FOR WILDLIFE & TOURISTS, BUILT WORLD-CLASS

WEBSITE, CREATED 'BUSHPASS' TO GROW PARK FEE
INCOME, AND MORE. LAUNCHES 2014




RECENT PROJECTS

* GOVERNMENT DOCUMENT CONVERSION: LIKE BUSINESSES, GOVERNMENTS STRUGGLE TO MAKE THEIR MATERIAL PALATABLE TO TARGET
AUDIENCES. TASK WAS TO TURN COMPLEX, DULL, TEXT-HEAVY MATERIAL INTO CLEAR, ATTRACTIVE, PROFESSIONAL DOCUMENTS...

ELEPHANT & RHINO
POACHING

EASE:95%

N ”’/ —— REWARD:60%

‘BLOOD DIAMOND’
MINING

EASE:50%
—— REWARD:85%

INTERNATIONAL
PIRACY

EASE:35%

— REWARD:95%
\&/ J

T HUMANITARIAN

O WILDLIFE CRISIS IS KILLING WILDLIFE TOURISM AND PEOPLE...

o ST
CREATES AFRICAN POVERTY /T —
(€ WILDLIFETOURISM IS UPTO 70% OF ALL AFRICAN TOURISM m
o WILDLIFETOURISM UPTO 25% OF GDP FOR MANY POOR COUNTRIES
o COULD END WILDLIFETOURISM IN MALAWI BEFORE PROPERLY DEVELOPED m

¢,£—,. — O O = &

ittt (1) seases

£y

AFRICA:
NEXT 7 DAYS

FUNDS TERRORISM

o MONEY FROM WILDLIFE TRADE FUNDING
TERRORISM ACROSS AFRICA

WHILSTYOU'RE THINKING
ABOUTTHIS DOCUMENT

el . o S

o REBELTERRORIST GROUPS GAINING POWER

::’ rrrr AND EXPANDING INTO NEW TERRITORIES
2222

1 ELEPHANT EVERY 15 MINUTES f I

LASTYEAR AROUND 10% OF ALL
ELEPHANTS ON EARTH WERE
MASSACRED ACROSS AFRICA.

MALAWI MAY BE THE NEXT TARGET

579 ELEPHANTS WILL BE KILLED
INTHE NEXT 7 DAYS

7 R R

O O N N
[ e B
12 RHINOS WILL BE KILLED \_

INTHE NEXT 7 DAYS
1 RHINO EVERY 14 HOURS

f 2 WILDLIFE
. A .
Malawi S /

NATIONAL PARKS

FROM COMPLEX TO ENGAGING
THE JOB WASTO TURN A LARGE VOLUME OF DULL
REPORTS AND WILDLIFE STATISTICS INTO ENGAGING
AN DOCUMENTS WHICH 'SELL' FUND-RAISING
CONCEPTSTO POTENTIAL UNITED NATIONS
BACKERS. CREATED A LARGE VOLUME OF ORIGINAL
INFOGRAPHICSTO EFFICIENTLY CONVEY COMPLEX
PROCESSES AND STATISTICS




RECENT PROJECTS
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* THROUGHOUT THIS DOCUMENT: A SMALL SELECTION OF RECENT BRANDS CREATED FOR CLIENTS

Established 1939 " Poshvoiceover.co.uk

PosHVOICEOVER

The British Empire’s Nol for Posh Voices

Television Industry Advice

ENTERTAINMENT INDUSTRY BRAND CORPORATE BRAND

\ AWARTIME 'AGED' THEME, REMINISCENT OF \ COMBINING CREATIVE AND CORPORATE

THE 'DON'T PANIC' POSTERS. THE BRAND HAD THEMES, THIS BRAND IS SIMPLE AND CLEAN
TO WORK IN SINGLE COLOUR FOR USE ONLINE, BUT DECIDEDLY TELEVISION INDUSTRY. PART
FUN YET PROFESSIONAL OF A COMPLETE DIGITAL MAKEOVER
ORIGINAL BRAND ORIGINAL BRAND

co.uk &® Mark Hiley
l)( )\l ]\ ()l( l ()\l R w Broadcast Advisor




RECENT PROJECTS

* HILEYTV: APPOINTED BY CEO OF CONSULTING GROUP TO INCREASE PROFITABILITY. DEFINED 3 KEY TARGET GROUPS AND CONCEIVED/CREATED

PIONEERING CONSULTING "PACKAGES' FOR EACH TARGET GROUP. DESIGNED BRAND, SITE AND WORDING TO MAXIMISE ‘CONVERSIONS...

COMMENDED
BY ADOBE

We're an 'indie’ I'maTV Exec I have a TV ideal We're a channel
m ) 4 % :
Find ot mera. Fod o mere... Find out more. Bl oo .

= PROFESSIONALTELEVISION INDUSTRY ADVCE

PRODUCTION COMPANIES | MOVE IT UP A GEAR

Television Industry Advice

@00 Pro Advice & Coaching for TV Execs and Newcomers on TV Funding, Investment, Self-Improvement, Media Training and more

SO0 meeen <L)

TV:Fast Track
Package

66 Hiley helped us develop
™

© MAKE CONTACT

nnnnnnn

PIONEERING BUSINESS WEBSITE
ESTABLISHED CLIENT GROUPS AND DESIGNED SITETO
DIVIDE AND CONQUER. CREATED A SERIES OF

AN PIONEERING PACKAGES (ABOVE) TO SIMPLIFYTHE
FORMERLY COMPLEX PRICING SYSTEMS FOR THE
CREATIVE TARGET AUDIENCE. ADOBE FEATURED DRAFT
SITE AS AN EXAMPLE OF GOOD DESIGN ON THEIR
WEBSITE. LAUNCHES 2014 WWW.HILEYTV.COM



http://WWW.HILEYTV.COM
http://WWW.HILEYTV.COM

| RECENT PROJECTS

* THROUGHOUT THIS DOCUMENT: A SMALL SELECTION OF RECENT BRANDS CREATED FOR CLIENTS

channe

TV CHANNEL BRAND

\ COMPLETE RENAME AND REBRAND OF A

SKY CHANNELTO 'THE ACTIVE CHANNEL.
THE WORK MULTIPLIED PROFITABILITY
OVERA 6 MONTH TIMEFRAME

ORIGINAL BRAND

{3
i

CONSULTING BRAND

CREATED NAME AND BRAND FOR A
PROFESSOR OF BUSINESS AND
SUCCESSFULAUTHOR TO MULTIPLY
BUSINESS FROM CORPORATE CLIENTS

ORIGINAL BRAND



RECENT PROJECTS

* POSH VOICEOVER: APPOINTED TO GROW PROFITS FOR A LONDON-BASED VOICEOVER COMPANY. RENAMED AND REBRANDED BUSINESS,
DESIGNED AND BUILT WEBSITE, TRANSFORMING TEMPLATE-SITE TO BESPOKE, ENTERTAINING SPACE FOR CREATIVE TARGET CLIENT-TYPE...

KAy
Established 1939 m Poshvoiceover.co.uk

e
PosHVOICEOVER
BUSINESS The British Empire’s Nol for Posh Voices

MAKEOVER

Established 1939 m Poshvoiceover.co.uk
PosHVOICEOVER

The British Empire’s Nol for Posh Voices

>
>

flbsolute Twoddle...

Gonservative WP (Recelsed Pronanciation) - Poah Srlah rhecont
P (Receled Premanchation) - Queen s (agliah. rlatherilatice

{twcated (Professionad (Bass) - Confidont, Luart

Cemedy Aduertining and Iojographic Videes

: boﬂl. )---, f\/OiCeJI e 0 ’Oodm...
L g a ATudged Wilitary Career...

"This officer reached rock bottom, and then started to dig. He set low

personal standards and then consistently failed to achieve them® @ @ m

BESPOKE RETRO BRAND AND SITE
A CONVENTIONAL MULTI-INDUSTRY TEMPLATE SITE
WAS TRANSFORMED INTO AN ENTERTAINING,

AN PROFESSIONALVOICEOVER COMPANY. BRAND
AND SINGLE PAGE SITE APPEALS TO 'CREATIVE'
TARGET CLIENTS AND FEATURES SCROLL-MQTION,
- ROLLOVER VOICE-SAMPLES AND AN ENTERTAINING
STORY FOR USERS. LAUNCHES 2014
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* THROUGHOUT THIS DOCUMENT: A SMALL SELECTION OF RECENT BRANDS CREATED FOR CLIENTS

Malawi -
NATIONAL PARKS THE RAYMAR GROUP

MILITARY OPERATION BRAND

AFRICAN GOVERNMENT BRAND

\ RENAMED “THE DEPARTMENT OF NATIONAL PARKS \ CREATED BRAND FOR GROUP OF SAS

& WILDLIFE" TO “MALAWI NATIONAL PARKS" AND OFFICERS. OPERATION WILL PROTECT
TURNED DATED BRAND INTO TOURISM/FAMILY NATURALASSETS FROM TERRORISM. HAD TO

FRIENDLY BUTAUTHORITATIVE NEW BRAND WORK ON UNIFORMS & LETTERHEADS!

ORIGINAL BRAND ORIGINAL BRAND




* RAYMAR GROUP: COMMISSIONED BY A GROUP OF SAS OFFICERS TO CREATE A BRAND AND SECURE ONLINE MINISTERIAL BRIEFING.
MINISTERS GIVEN A PASSWORD WHICH TRIGGERS AN ANIMATED SECRET BRIEFING, COMPELLING THEM TO CONSIDER THE OPERATION

SECRET
MILITARY

| BRIEFING

THE RAYMAR GROUP

+

RECENT PROJECTS
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THE RAYMAR GROUP

O3] wwe Deavms ()

LATEST INCIDENT REPORT: MAY 10,2013

No action by government, NGO, UNESCO or the international community

WHO COULD HAVE SAVED THE 26 ELEPHANTS AT DZANGA BAI ON 10TH MAY?

) s 9 i

MINISTERIAL BRIEFING
CREATED AN ONLINE BRIEFING FOR A GROUP OF SAS
OFFICERS SEEKING TO SECURE GOVERNMENT

AN APPROVAL FOR AN OPERATION TO PROTECT NATURAL

ASSETS FROM ORGANISED ATTACKS BY TERRORIST
GROUPS. CREATED ENGAGING 'GADGET
COVERED' (ANIMATED) BRIEFING FOR MINISTERS
AND MILITARISTIC "WORLD IN HANDS' BRAND.
WWW.THERAYMARGROUP.COM



http://WWW.THERAYMARGROUP.COM
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RECENT PROJECTS

* THROUGHOUT THIS DOCUMENT: A SMALL SELECTION OF RECENT BRANDS CREATED FOR CLIENTS

URBANFOX™
:GROUP

Dy [ouch
oucan

MUSIC COMPANY BRAND CORPORATE BRAND

\ A'SOHO SOUND STUDIO EXPANDING ITS \ TRANSFORMED DATED BRAND TO
OPERATION TO REPRESENTARTISTS. CREATION CORPORATE CIRCULAR LOGO
OF GROUP BRAND AND SUB-BRANDS FOR (REPRESENTING CLIENT'S REQUEST FOR
URBANFOX :MUSIC, :RECORDS, :STUDIOS ETC EVOLVED TOUCAN AND FINGER)
ORIGINAL BRAND ORIGINAL BRAND

°loucan

e Fox,




RECENT PROJECTS

* PHILEAS FROG: CLIENTIS A FROG WHO HAS TRAVELLED TO RECORD-BREAKING 80 COUNTRIES! CREATED CONCEPT FOR BOOK (NOW WITH
PUBLISHER) AND ONLINE TRAVELACCESSORY COMPANY; BOTH REQUIRING DIFFERENT BRANDS FOR DIFFERENT AUDIENCES...

RETRO TRAVEL GOODS BRAND

'PHILEAS FROG' ISATOY FROG WHO BECAME THE
GUINNESS "WORLD'S MOSTTRAVELLED TOY MASCOT".
NOW PHILEAS IS BECOMING A BRAND OF TRAVEL BAGS,
BOOKS AND OTHER GOODS. ONE BRAND WAS BASED

EXPLORER . MERCHANT ® ADVENTURER ON AVICTORIAN ADVENTURE THEME (LARGELY HAND

DRAWN)THE OTHER A MORE MODERN LOOK FOR A

PHOTOGRAPHIC BOOK (ABV)




RECENT PROJECTS

* SHOWREEL ADVICE: CONCEIVED A BRAND AND SITE FOR AN EXISTING CLIENTTO GENERATE NEW REVENUES FROM A'SPIN OFF' BUSINESS.
THE SITE PROVIDES A MECHANISM FOR ENTERTAINMENT INDUSTRY EXECUTIVES TO RATE ACTORS' AND PRESENTERS' SHOWREELS....

Sneomrrec/Advice

T—V INDJSTRY ADGICE FROM THE TOP

CONCEIVED
NEW DIVISION

Advice"

TV Bosses

..} : Advice

Banging your
head against
a brick wall?

If you've got the talent, get your
showreel seen by the professionals...

Do You Qualify?

Join Our Team
of TV Bosses
and Benefit...

Pt something back

Clear Your Desk Put Something Back  Watch, Earn & Discover

Showreel Advice - Gateway to the TV Industry Showreel Advice Advice From...

elelc) 4

w0 v

SHOWREEL ADVICE PORTAL

CONCEIVED A BRAND AND CREATED ASITE FORA
CLIENTWANTING TO LAUNCH THE FIRST

AN PROFESSIONAL ONLINE SHOWREEL RATING SERVICE.
QUALIFIED JUDGES CAN SIGN UP ONLINE AND
LOGGED IN USERS CAN ACCESS A SHOWREEL-
VIEWING & JUDGING PAGE.
LAUNCHES 2014




RECENT PROJECTS

* THROUGHOUT THIS DOCUMENT: A SMALL SELECTION OF RECENT BRANDS CREATED FOR CLIENTS

CoShonrecAdvice

INDUSTRY ADVICE FROM THE TOP

MUSCLE

ENTERTAINMENT INDUSTRY BRAND FITNESS SUPPLEMENTS BRAND
\ ASSISTED EXISTING CLIENTIN CREATION OF \ TRANSFORMED A DATED BRAND INTO A

NEW DIVISION TO SERVICE A SPLINTER MARKET CLEANER LOOK (MERGING THE LINTO THE A)
IDENTIFIED DURING ANALYSIS OF CORE FOR RETAIL PACKAGING OF SUPPLEMENTS TO
BUSINESS. LAUNCHES 2014 AFITNESS TARGET CLIENT-GROUP
ORIGINAL BRAND ORIGINAL BRAND

a3
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RECENT PROJECTS

* CORPORATE FACEBOOK PAGE: TARGETS 'NEWCOMER' CLIENT-TYPE, CREATED CONTINUITY BETWEEN CLIENT'S WEBSITE AND FACEBOOK PAGE
(AN OPPORTUNITY EXPENSIVELY IGNORED BY COMPANIES), PROVIDES LIMITED FREE ADVICE TO STIMULATE PAID ADVICE REVENUE...

The Internet’s No.1 Waste of Tlme

C/;c
S, facebook

perts w

FACEBOOK
CONTINUITY

Regular free advice posted by experts
J Post your questions for free help
J Competitions with TV-related prizes

Need a hand up with your TV ambitions?

Professional TV-business advisors wil get you where you're going faster
and more profitably. Why struggle on alone? Get answers here...

* | TV Advice from the Expert... Last Thursdays ~ & Like

TYPICAL PROFILE: HILEY CONSULTANT

Television Industry Advice

Get professional help from

wpTVoossessawars- TV Advice from the Experts at @ Like | | Message # v
winning production experts Www.hlleytv com

3,666 likes - 355 talking about this

Chat with TV B

Arts & entertainment - Add A Category

TV Advice from the professionals at www.hileytv.com. j:]m 'Q é)

Get help with TV ideas, programme funding,
mentoring, training, showreel advice, launching Get Pro Help Free TV Advice Last Thursdays

About - Suggest an Edit Photos Get Pro Help Free Advice Last Thursdays

FACEBOOK & WEBSITE SYNERGY
THEMES AND MESSAGES FROM CLIENT WEBSITE
RECREATED ON FACEBOOK PAGE, TARGETING 1 OF
AN CLIENT'S 3 TARGET CLIENTTYPES. INCLUDES CUSTOM
TABS, CUSTOM COVER PHOTO, GRAPHICALLY-RICH
TAB PAGES (ABV) WITH ADVICE 'REVEALED ON LIKE'
MECHANISM, AND MORE. ONLINE BUT LAUNCHES
2014: WWW.FACEBOOK.COM/HILEYTV



http://WWW.FACEBOOK.COM/HILEYTV
http://WWW.FACEBOOK.COM/HILEYTV

RECENT PROJECTS

COMMERCIAL DESIGN vs DESIGN

COMMERCIAL DESIGN:the creation of corporate identity, brand and online experience which
- based on an In-depth understanding of a business and the mechanisms which trigger new
customers - INncrease profitability

DESIGN: pretty pictures
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